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The Value Evolution of IP Development in the Cultural Industry

Under the New Normal
Xiang Yong Bai Xiaoqing
( School of Arts  Peking University Beijing 100871 China)

Abstract: Intellectual property has recently become a popular issue in the field of cultural industry due to the
capital injections in content production in the process of industrialization. Star IP is a special kind of
intellectual property which attracts a large number of fans and has significant franchise value. According to the
time of content-producing and the persistence of its influence star IP can be classified into three categories
that is old classic new classic and fast fashion. These three kinds of IPs have different audience values which
can meet various demands. Different star IPs are not contradictory but are interchangeable. Both the
adaptation of classic IP and the accumulation of fashion IP are of important significance to culture and
industrial development.
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